
Consumer data source is pre-qualified as being a used car user/owner but there will also be a qualifying question 
in case this has changed. We will also have source profile data which includes gender, age, and location. startlinemotorfinance.com
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When buying your next used car, which finance method 
would you use? (choose as many as apply)
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Which of these factors would influence 
your choice of car? (choose as many as apply)
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Trend (Dec-Feb)

Running
costs

Cost
of living

Inflation Fewer miles Job Security Environmental
impact

More miles Family size Charging
infrastructure

Petrol, 
diesel or 
electricity
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Servicing Insurance
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Tyres

23%

Other

2%

Which of these running costs would influence 
your choice of car? (choose as many as apply)
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59%

What is/will be the fuel type of your … 

Current car Next car Car after

Petrol Diesel Hybrid Electric
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If you were buying a used car now, which of these 
fuel types would you consider?

Petrol

Diesel

Hybrid

Electric
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Definitely buy Might consider Would not consider

How do you feel about the idea of buying 
a used car this month?Q1
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DieselPetrol Hybrid Electric
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ServicingPetrol,
diesel or
electricity

Insurance Tyres Other
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Neutral Positive Negative

February 2026

What drives 
consumers

Imagine you’ve found a car you love online. Which of these 
'red flags' would make you think twice about buying from 
that specific dealer?  (choose as many as apply)
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Dealers believe poor consumer confidence is the biggest 
issue stopping people swapping their used car in 2026.  
Which of these factors do you feel are affecting your 
confidence?  (choose as many as apply)

Q7

I n
ee

d 
to

 sa
ve

 m
or

e i
n c

as
e o

f u
ne

xp
ec

te
d 

ex
pe

ns
es

52%

Hi
gh

 in
fla

tio
n i

n r
ec

en
t y

ea
rs

 ha
s l

ef
t m

e f
ee

lin
g 

w
ar

y

41%

Ta
xe

s a
re

 ri
sin

g 
qu

ick
ly

34%

Th
e e

co
no

m
y d

oe
sn

’t g
ro

w
 th

e w
ay

 it 
us

ed
 to

31%

Th
e e

co
no

m
y f

ee
ls 

as
 th

ou
gh

 it 
m

ig
ht

 cr
as

h a
t a

ny
 m

om
en

t

30%

M
y w

ag
e i

nc
re

as
es

 ar
en

’t k
ee

pi
ng

 p
ac

e w
ith

 p
ric

e i
nc

re
as

es

29%

M
y fi

na
nc

es
 ha

ve
n’t

 b
ee

n g
oo

d 
sin

ce
 th

e p
an

de
m

ic

22%

M
y j

ob
 fe

els
 le

ss
 se

cu
re

16%

Ot
he

r

2%


